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According to a report appearing in the Aug. 24 issue of business magazine Expansion, Mexico's
500 largest companies increased sales by 27.8% in 1989 for a total 131.05 billion pesos. (US$1 =
about 2,850 pesos.) In first place is Petroleos Mexicanos at 37.104 billion pesos in sales, followed
by General Motors (5.466 billion pesos); Telefonos de Mexico (5.245 billion); Ford (3.882 billion);
and, Volkswagen (3.022 billion). Of the 500, 151 produced for export, and exports accounted for
an average 10% of the latter firms' total sales. Petroleum accounted for 28.3% of the 131.05 billion
in total sales of the top 500. Six automotives companies were responsible for 9.9% of total sales;
14 financial services firms, 4.4%; 57 retail and wholesale trade firms, 4.5%; three communications
companies, 4.4%; 11 in steel products manufacture, 4.2%; six transport companies, 4.2%; 25 mining
concerns, 4%; 43 chemical companies, 3.6%; and 29 food processing firms, 3.5%. The largest
increases in sales were registered by real estate firms (732.7%), professional services (231%);
construction (71.9%), and hotel services (64.5%). Foreign investors have majority control in 70 of the
500 companies. Sales by the 70 companies increased an average 32.6%. In 1989, the 500 companies
generated a net 12,516 new jobs, and accounted for a total 878,000 jobs, 1.4% more than in 1988.
The report said 278 companies created new jobs, while another 164 closed out the year with fewer
employees.
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